
The way the liberal media have 
covered the Barack Obama and Rev. 
Wright scandal, as well as the prostitute 
scandal involving Eliot Spitzer, now the 
former Democratic governor of New 
York, reveals their gross political biases 
and how far they will go to spin the facts 
to keep Americans in the dark. 

That blatant mis-reporting, which 
is ongoing in those stories and in many 
others, shows why the Media Research 
Center (MRC) is vital 
to the conservative 
movement and how it
carries on its mission
despite the liberal 
armies with their 
hundreds of millions of 
dollars arrayed against 
it. 

Rev. Jeremiah Wright 
Jr., now pastor emeritus 
at Trinity United Church 
of Christ, has been Sen. 
Barack Obama’s (D-
Ill.) pastor and close 
friend for at least 20 
years. Obama has 
attended his church 
for two decades; he 
was married by Wright; and his children 
were baptized by Wright. 

Wright is a fl aming black nationalist 
whose writing, sermons, and rhetoric 
frequently fall into anti-white and anti-
American rants. Typical was a sermon 
he gave after 9/11 in which he blamed 
America for the terrorist attacks and, in 
another talk, railed about the “U.S. of 
K-K-K-A.”  There are countless examples 
of his lunatic speech. He’s claimed that 

the U.S. government invented AIDS as 
a “genocide” against blacks. Five times 
in one speech he roared, “God d--- 
America!”

Despite Wright’s maniacal ramblings 
and that he is Obama’s “spiritual 
adviser” and close friend, the liberal 
media have tried to spin the acidic 
truth away.  For instance, as the MRC 
documented, the networks didn’t really 
report on Wright’s anti-white “black 

liberation” ideology 
until March 2007, 
more than a year after 
Obama launched his
presidential campaign. 

Can you imagine 
the news stories and 
endless drip, drip, 
drip of reports if Sen. 
John McCain (R-Ariz.) 
had attended an anti-
American “white liber-
ation” church headed 
by a wacky, racist 
pastor?  

It would be the 
top story every day
in every major paper
and news show until

McCain explained himself, left the 
church and totally rejected his pastor 
— and then, the liberal media would 
still hound him.

But with Obama and Wright, the fi rst 
story came on ABC’s World News on Mar. 
14, a Friday night (if you want to try 
to bury a story, roll it out on a Friday 
night). To its credit, ABC mentioned 
some of Wright’s incendiary remarks 
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Sen. Barack Obama (D-Ill.) and 
his longtime friend and Pastor 

Rev. Jeremiah Wright Jr., are all 
hugs and smiles despite Wright’s 

“U.S. of K-K-K-A” rants and 
blame-America-for-9/11 lunacy, 

which the liberal media spun 
as “normal” rhetoric in 

predominantly black churches.
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but gave it a protective spin with comments that such 
“fi ery language” is “not uncommon in black churches.”  
Three days later, however, neither CBS nor NBC’s 
evening news shows had touched the issue — no story, 
no mention, nothing.

CBS’s morning program, The Early 
Show, gave 13 minutes of coverage 
to the scandal but aired only 16 
seconds of videotape of Wright, 
and left out the more outrageous 
remarks. And like ABC, CBS spun 
the scandal as, well, “that type of 
talk goes on all the time in black 
churches” — which is not true, and 
is an insult to black churches. 

The topic did race through 
the New Media, especially on the 
Internet, however, with the MRC’s 
various divisions contributing 
material. Also, conservative talk 
radio ran hard with the facts and the 
liberal media giants were forced to 
try to spin the unpleasantness away 
— and so was Obama.

He gave a speech on Mar. 18 on 
race relations to try to explain his 
loony pastor and why they were 
friends for two decades. Almost 
immediately, liberals like MSNBC’s 
Chris Matthews were chattering that 
the speech was “worthy of Abraham 
Lincoln” and “the best speech ever 
given on race in this country.” 

The Washington Post said the 
speech was “a very important gift” 
to America, and The New York Times 
likened it to speeches by “President Lyndon Johnson, 
John F. Kennedy and Abraham Lincoln ....” 

More disturbing information has surfaced about 
Wright and his church — which Oprah Winfrey reportedly 
left because it was too radical even for her — and that 
news has been covered by the New Media. But Wright 
has cancelled all his appearances with Obama, has 
stepped down as the campaign’s “spiritual adviser,” and 
his church has pulled its bulletins and monthly magazine 
(with Wright’s regular column) from its Web site. 

They’ve all gone mum and the liberal media are 
moving on.  

But again, ask yourself, if McCain, or Mike Huckabee, or 
Mitt Romney had attended an explicitly “white liberation” 
church headed by a wacky hate-spewing pastor, do you 
think the liberal media would let the story die?   

And what about Eliot Spitzer? He was the “crusading” 
Democratic governor of New York who the liberal media 

fawned over.  When he was caught in a high-priced call 
girl sting, the liberal media did all they could to hide 
his party affi liation from the public. 

The scandal broke on Monday, Mar. 10.  Yet for three 
days, as documented by the MRC, the 
NBC Nightly News refused to identify 
Spitzer as a Democrat. And ABC didn’t 
identify him for two days.

The morning show NBC Today
ran 11 segments on Spitzer over 
four hours on Tuesday, Mar. 11, with 
numerous reporters and guests, and 
yet did not mention that Spitzer is a 
Democrat. Today ran seven segments 
on Mar. 12 and never mentioned 
Spitzer’s party affi liation. They 
didn’t even put a “D” on-screen by 
his name. 

In another example, USA Today,
the most popular paper in the 
country, ran a front-page story on 
Spitzer on Mar. 11, and in 1,760 
words of text never mentioned he 
is a Democrat — not even in the 
photo caption! 

But back when Republican Sen. 
Larry Craig (Idaho) was arrested, in 
August 2007,  for lewd conduct in 
a men’s bathroom, it was top news 
for nearly two weeks and he was 
labeled “Republican” from the get-
go in endless news reports.  When 
Rep. Mark Foley (R-Fla.) was caught 
up in a text-message “dirty talk” 
scandal in 2006, the liberal networks 
went ballistic. They ran 152 stories 

on him over the course of two weeks and in nearly every 
story identifi ed him as a Republican. 

My friends, that is how the liberal media operate. 
They have one set of journalistic standards for their 
political friends and another set of standards for 
political conservatives. They distort, they mis-report, 
and sometime fl at-out lie — or just not report basic 
facts — to further their agenda. 

That’s why the MRC does what it does and why its 
mission must carry on.  The liberal media and their big-
money backers are populating the Internet and making 
inroads into other New Media. We’re keeping watch and 
we’re fi ghting back, and we will never back down. 

 Sincerely,  

 L. Brent Bozell III
 Founder and President

Rev. Jeremiah Wright Jr. lectures 
his Trinity United Church of Christ 

congregation that God does not bless
America but “God d---- America!”

The Gov. Eliot Spitzer prostitution scandal 
broke on Mar. 10 but NBC Nightly News, 
like other liberal media outlets, did not 

identify Spitzer as a Democrat until three 
days later despite dozens of stories.
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In 2006, Democrat James Webb paid less 
than $1,000 to have a young volunteer track 
Republican Sen. George Allen of Virginia 
with a video camera. It was the best money 
Webb ever spent.

The volunteer was named S.R. Sidharth, 
but he will forever be remembered as 
“Macaca,” the mocking nickname that 
Allen gave him in an unguarded moment. 
Sidharth captured that moment on fi lm, the 
Webb campaign blasted it over the Internet, 
and Allen’s popularity collapsed. His once-
unimaginable loss to Webb shifted control of 
the Senate to Democrats.

Look no further than the “Macaca” incident 
to understand why the Media Research Center 
launched Eyeblast.tv in April 2008.

Eyeblast is an online community built 
in part to capture the unguarded moments 
of liberals on fi lm and blast them over the 
Internet. The liberal media won’t cover 
the politically correct confrontations on 
college campuses, and they suppress stories 
of liberals behaving badly. Going forward, 
conservatives will be able to tell the truth 
about those encounters on Eyeblast. 

But Eyeblast is more than a venue to 
expose liberals. It is a high-speed tool that 
will help convince the next generation – 18-
to-29-year-olds who get their news online 
and spread the word the same way -- that 
the principles and values of conservatism 
are vital to America’s success. To capture the 
loyalty of future generations, conservatives 
need to be where young people are: the 
Internet.

For years, conservatives have ceded the 
online battlefi eld in the war of ideas to liberals. 
The results are apparent in the presidential 
candidacy of Barack Obama. He is the poster 
child of tomorrow’s liberalism. But he is 
immensely popular with young people because 
of his online presence and innovation. Eyeblast 
will help reverse the new media advantages of 
the Obamas of the world.

How? First, it will expose liberalism and 
promote conservatism. Eyeblast will both 
showcase the work of the MRC and serve as 
a tool for like-minded conservatives to share 

their content. The Heritage Foundation and Newt Gingrich’s 
American Solutions are among the early contributors to the 
site. All of the content can be posted on other Web sites and 
on blogs.

Social-networking tools are the other key element of 
Eyeblast. Conservative organizations can create groups to 
help market their messages, and young conservatives can 
form new communities within Eyeblast.

The Eyeblast editorial team also will recruit and train 
a network of citizen video journalists to cover events, 
contribute to special reports and perhaps do their own 
regular video shows. The key is to get young people involved 
so they see Eyeblast as their community and conservatism as 
a cause to fully embrace. Visit Eyeblast.tv today!

Danny Glover is the executive producer of Eyeblast.tv.

www.eyeblast.tv

MRC Launches Eyeblast.tv to Battle Liberal 
Video Presence on Internet By Danny Glover
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Bits & Pieces
Obama ‘The Great’

NBC News reporter Lee Cowan 
just can’t seem to get enough of 
Democratic presidential contender 
Sen. Barack Obama.  Back in January, 
Cowan confessed to NBC’s Brian 
Williams that it was “almost hard 
for him to remain objective” in his 
coverage of Obama, and in a late 
March print ad for NBC, Cowan waxed, 
“When NBC News fi rst assigned me to 
the Barack Obama campaign, I must 
confess my knees quaked a bit. I 
wondered if I was up to the job.

 “I wondered if I could do the 
campaign justice. I wondered if the 
experience would swallow me whole,” 
for Obama is “a whirlwind of activity, 
and being caught in that tornado is a 
challenge every day.” And in a fi nal 

touchy-feely tug, Cowan cooed, “If we 
come to your town, you’ll see us — just 
look behind the senator. We’re all there, 
for the experience of a lifetime.”

No Reporters Here
CBS Early Show co-host Harry 

Smith admitted on Mar. 26 what 
conservatives have long known: The 
liberal media are largely lap dogs for 
liberal politicians and liberal ideas.  
On the show, Washington Post reporter 
Sally Quinn was asked about the 
coverage of Chelsea Clinton’s snippy 
response to a question about Monica 

was under sniper fi re and the landing 
ceremony had to be cancelled because 
of the supposed danger.  The next day, 
the MRC reported, based on video 
footage of that Bosnia trip (recorded 
and archived by the MRC), that Clinton 
was lying through her teeth — no sniper 
fi re, no heads down, and a pleasant 
airstrip landing ceremony.

CBS did nothing for an entire 
week. Finally, one of its own reporters 
pulled up some footage of the trip, 
which the reporter had attended, and 
— fi nally—seven days after the Clinton 
fi b, reported that the former fi rst lady 
had, uh, lied — a big whopper lie.

The week-late CBS Evening News 
report, on Mar. 24, used the same 
footage as fi rst posted by the MRC on 
Mar. 18. 

Cafferty’s Brain
CNN’s Jack Cafferty, who provides 

commentary on the daily Situation 
Room program, downplayed the anti-
American and lunatic-fringe rants of 
Rev. Jeremiah Wright, the “spiritual 
adviser” to and decades-long pastor 
for Sen. Barack Obama and, instead, 
railed that conservative preachers 
were worse. On the March 17 show, 
Cafferty, who has dismissed abortion 
as a “crap” issue, asserted: “How 
is this different than John McCain 
chasing after Pat Robertson or the 
late Reverend Jerry Falwell, who 
talk about how we have a culture 
of murdering unborn children in this 
country and that we’ve turned into 
Sodom because we coddled the gay 
community in this country? 

Lewinsky. When asked whether her 
mother’s credibility had been damaged 
during the Lewinsky scandal, Chelsea 
had replied, “Wow, you’re the fi rst 
person actually that’s ever asked me 
that question... and I don’t think it’s 
any of your business.”  And the liberal 

media took Chelsea’s cue and pretty 
much shut up.

To which Quinn told Harry Smith: 
“Frankly, in all of my years of journal-
ism, I have never seen the press lie 
down like this before. This is — this is 
not what the American public thinks 
of as the critical and sort of — killing, 
marauding, press corps.” Then Smith 
chimed in: “Yeah, we’re not exactly 
we’re not exactly watchdogs here. … 
As a press, though, we have basically, 
you know, said, ‘okay, if those are the 
rules, you know, that’s fi ne.’ Have 
we sort of — you know, have we laid 
down?”   Bingo!

MRC Scoops CBS
CBS has millions of dollars and 

countless staff but it clearly has 
trouble keeping up with events and 
capitalizing on obvious, no-brainer 
stories. Case in point: Democratic 
presidential contender Hillary Clinton 
falsely claimed on Mar. 17 that when 
she fl ew into Bosnia in the 1990s, it 

NBC reporter Lee Cowan confessed 
that when NBC News assigned him to 
cover the Barack Obama campaign, 

“my knees quaked a bit.”

Thanks to its vast news archive, the 
MRC scooped — by 7 days! — CBS and 
much of the major media in pointing 

out on Mar. 18 that Hillary Clinton 
did not tell the truth about her 

“sniper fi re” trip to Bosnia.

CBS’s Harry Smith admitted on Mar. 26 
that, when it comes to covering the 
Clinton scandals “we’re not exactly 

watchdogs here.”
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■ MSNBC’s Chris Matthews loses all sense of reason and emotional 
control in response to Sen. Barack Obama’s disingenuous speech on 
race relations, drooling, “A speech worthy of Abraham Lincoln. ... 

An American tract. Something that you just check in with, now and then, like reading The 
Great Gatsby and Huckleberry Finn. … One of the great speeches in American history.” ■ 
CNN’s Anderson Cooper dismisses the Rev. Wright and Obama scandal because “all this seems 
to have nothing to do with actual issues that the country is facing, which these candidates 
should be talking about and we probably should be talking about.” ■ And MSNBC’s Norah 
O’Donnell huffs about the scandal, “How do we get away from this?” ■  Dan Rather (naturally) 
defends The New York Times’ shoddy hit piece on Sen. McCain and a female lobbyist with this 
logic: “These are not ordinary journalists. These are outstanding journalists and that probably 
needs to be said.” ■ GOP-ers voting for Hillary Clinton in the primaries is a “right-wing” 
plan “to damage not just the Democratic Party but perhaps the democratic process,” whines 
MSNBC’s Dan Abrams. ■ Newsweek’s Eleanor Clift frets, “Women have waited decades to see 
the fi rst woman president, and it’s actually something of a tragedy that a talented African-
American guy comes along at the same — this isn’t liberal guilt.” ■ An internal CNN memo dictates how reporters 
should cover Fidel Castro’s resignation: “Please note Fidel did bring social reforms to Cuba — namely free education 
and universal health care, and racial integration — in addition to being criticized for oppressing human rights and 
freedom of speech.” ■ On Fox’s Geraldo at Large, actor Richard Belzer defi nes America “as a war-mongering, far-
right, intolerant nation who’s raping our own atmosphere and demonizing the poor.”

“I mean, to me, that stuff is 
considerably more offensive than
decrying racial violence and intoler-
ance in this country, which members 
of the black community have some 
fi rsthand knowledge of.”

Liberal Media?
A survey from the Pew Research 

Center released on Mar. 17 confi rmed 
the obvious: Compared to the views of 
the public, conservatives are under-
represented in national journalism 
while liberals are over-represented. 
The survey info was — no surpise 
— buried in the annual “State of the 
Media” report from Pew’s Project for 
Excellence in Journalism and its poll of 

Minibits

CNN’s Jack Cafferty declares the hate-
fi lled, AIDS-is-a-government-conspiracy 

jibberish of Sen. Obama’s pastor 
Jeremiah Wrights is no different than 
the pro-life messages of Jerry Falwell

or Pat Robertson.

Dan Rather, who lost 
his CBS job largely 
because of shoddy 
reporting, defends 
the NYT’s shoddy 

reporting.

222 journalists and news executives at 
national outlets revealed the following: 
“Only six percent said they considered 
themselves conservatives and only two
percent said they were very conser-
vative. This compares with 36 percent 
of the overall population that describes 
itself as conservative. Most journalists, 
53 percent, said they’re moderate. 24 
percent said they were liberal and eight 

on the air all the time, know that the 
box this campaign came in is marked 
‘change.’ This country’s in a rut, on 
the war in Iraq and pending wars 
elsewhere in the Middle East, the 
economy, everything, we’re in a rut. 
We can’t fi x anything, whether it’s 
Medicare, Medicaid, Social Security, 
we can’t fi x our health care system. 

“Nothing’s been done since ‘65 
when we did the civil rights bill. 
People want something done. Will 
that something get done if we 
have an election that bogs down in 

MSNBC’s Chris Matthews lectures on 
Mar. 4 that, in America, no good’s 
been done “since ’65 when we did 

the civil rights bill.”

Pew’s Project for Excellence in 
Journalism and its poll of 222 

journalists and news executives at 
national outlets revealed 

the following: “Only six percent 
said they considered themselves 

conservatives...”

Pennsylvania with seven weeks of 
Democrats killing each other? That’s a 
question everybody ought to ask, not 
just Hillary Clinton or Bill Clinton.”

percent very liberal.” Only 19 percent 
of the public consider themselves 
liberal. And it’s not much of a leap to 
presume many of the 53 percent who 
describe themselves as “moderate” 
are really quite liberal.  All in all, more 
evidence that confi rms what the MRC 
has been documenting for 20 years.

       

Hard-Boiled
MSNBC’s Chris Matthews can’t seem 

to get his head (or his ability to think) 
out of the 1960s. During the March 4 
Super Tuesday II coverage, Matthews 
blabbered to his leftist colleague 
Keith Olbermann: “You and I, who are 
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Did you know that Dear Abby supports same-sex 
marriage?  Or that Newsweek mentioned atheism in 
half its issues last year?  

The MRC’s Culture and Media Institute (CMI) 
tackled both these topics in unique special reports 
released during the fi rst quarter of 
2008.  The studies, Down a Dark Abby 
and Apostles of Atheism, generated 
unprecedented opportunities for 
the MRC in grassroots activism and 
media coverage, including prominent 
display on Dr. Laura’s Web site.

In February CMI released Down 
a Dark Abby by Research Assistant 
Colleen Raezler, which revealed 
that syndicated advice columnist 
Dear Abby, despite her reputation 
for “dispensing solid, homespun 
wisdom,” sounds like Dr. Ruth when 
it comes to sex.  Key fi ndings of the 
study include:

* Abby almost never fi nds adultery 
wrong.  Only once in 365 columns in 
2007 did Abby fl atly state adultery 
was wrong.

* Abby fails to tell sexually active 
teens to stop having sex. Abby’s 
focus is not on abstinence but rather 
on protection from pregnancy and 
STDs.  Even for 12-year-olds. 

* Homosexuality is perfectly 
okay to Abby.  Last October, Abby 
announced her support for same-sex 
“marriage.” 

Alongside the Abby report, CMI 
issued a call to action, asking MRC 
supporters to contact Dear Abby’s 
syndicator, United Press Syndicate, and petition the 
agency to run the following disclaimer with Abby’s 
column.

Note to the Reader: Dear Abby is not an accredited 
professional.  Dear Abby’s column is suitable only 

for entertainment, and should not be considered a 
reliable source for advice about sexual morality.

As of press time, Abby’s syndicator has received 
nearly 4,000 petitions from MRC activists!

During Easter week, CMI Director Robert Knight 
appeared with Rev. Pat Robertson 
on The 700 Club and on CBN’s 
NewsWatch to talk about the MRC’s 
fi rst-ever special report analyzing 
the media’s treatment of atheism, 
Apostles of Atheism.  The study, 
by Senior Writer Kristen Fyfe, 
analyzed all of the 2007 coverage 
on broadcast news programs, the 
leading weekly news magazines 
and four of National Public Radio’s 
news programs.  

The Special Report proved that 
the liberal media gave atheism a 
free pass, with fully 80 percent 
of feature stories about atheism 
being positive.   No feature stories 
about atheism were negative.   The 
study also showed that journalists 
used atheists to challenge religious 
viewpoints more than they used 
religious thinkers to challenge 
atheism. In the report’s conclusion, 
CMI encouraged journalists to 
apply the same skepticism to 
atheism that they routinely apply 
to Christianity.  

CMI has heard back from 
religion reporters at several news 
outlets who have said the study has 
challenged them to reevaluate how 

they report their stories. Now that’s good news!

To read the CMI Special Reports, just visit  
www.cultureandmediainstitute.org and click on 
“Special Reports.” 

Latest CMI Special Reports Expose Dear 
Abby’s Sexual Permissiveness and Liberal 
Media Promotion of Atheism
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The experts at the Media Research 
Center are interviewed almost every 
day on stories of national importance, 
often reaching millions of Americans 
daily. They provide analysis and com-
mentary on radio, TV, the Internet, in 
magazines, books and in newspapers, 
always striving to help restore political 
balance to the major media. Some of 
the MRC’s latest media appearances 
include the following:

MRC in the News  

FNC:
 Hannity & Colmes, Mar. 25

Fox & Friends, Mar. 12
 Special Report w/Brit Hume, 
  Mar. 17, 19
 Newswatch, Mar. 29, Apr. 4
Fox Business Network:  Mar. 14, 21, 28
C-SPAN:  Mar. 26 
Sinclair Broadcasting:  Mar. 12, Apr. 1 
CNN: Headline News Glenn Beck, 
  Mar. 10, Apr. 3 
 The Situation Room, Mar. 13, 17,
            18, 24, 27, Apr. 4, 11

Televison

Print

Radio
Mark Levin Show, Apr. 2
Sean Hannity Show, Apr. 2
Rush Limbaugh Show, Mar. 11
Focus on the Family, Apr. 4
Lars Larson Show, Apr. 2
The Right Balance, Mar. 26, 28
Janet Parshall’s America, Apr. 7
American Family Radio, Mar. 19, 27
Lynn Breidenbach Show, Mar. 12
Flipside Show, Mar. 10, 24
Faith2Action, Mar. 18
Dateline Washington, Mar. 19
Coral Ridge Ministries, Mar. 28
Fox News Radio, Mar. 11
American Family Radio, Mar. 13
USA Radio Network, Mar. 20
Family News in Focus, Mar. 12
Primetime America, Mar. 12
WABC, New York, NY, Apr. 3
WDYT, Charlotte, NC, Mar. 27

Washington Post, Mar. 9, Apr. 3
Associated Press, Mar. 27
Providence Journal, Mar. 27
Washington Times, Mar. 12, 20, 23, 
    26, Apr. 1 
Vallejo Times-Herald, Mar. 21 
Christian Post, Mar. 19 
National Catholic Register, Mar. 13 
American Journalism Review, March ‘08 
Sacramento Bee, Mar. 12 
Dakota Voice, Mar. 11 
Carlisle Sentinel, Mar. 12 
Cincinnati Enquirer, Mar. 13 
Chattanooga Times-Free Press, Mar. 11 
Village Voice, Apr. 1

   ~ PARTIAL LISTING

On Fox & Friends, MRC President 
Brent Bozell details the liberal media’s 
hypocrisy for trying to hide Gov. Eliot 
Spitzer’s Democratic Party affi liation 
for days after the Sptizer prostitution 

scandal broke.

Internet

WYLL, Chicago, IL, Mar. 24
KIDO, Boise, ID, Mar. 12, 25
KFKA, Ft. Collins, CO, Mar. 27
WIBC, Indianapolis, IN, Mar. 13, 27
KKTX, Corpus Christi, TX, Mar. 24
WIBA, Madison, WI, Mar. 27
WBT, Charlotte, NC, Mar. 30
WICC, Fairfi eld, CT, Mar. 25

Rush Limbaugh.com, Mar. 25
Blog Talk Radio, Mar. 29
ABC News.com, Mar. 17
Newstex, Mar. 17
CitizenLink.org, Mar. 19
CBN.com, Mar. 18
Reuters blog, Mar. 9
Kiplinger.com, Mar. 11
Americna Thinker, Mar. 11
WorldMadBlog, Mar. 12
WorldNetDaily, Apr. 3
World Magazine Blog, Apr. 3

   ~ PARTIAL LISTING

CNSNews.com Editor-in-Chief Terry 
Jeffrey comments on the Barack Obama-

Rev. Wright scandal on CNN’s The
Situation Room, Apr. 11.

KXYL, Brownwood, TX, Mar. 27
WTKF, Greenville, NC, Mar. 28
WSAU, Wausau, WI, Mar. 31
WTRC, Elkhart, IN, Mar. 31
KPAM, Burley, ID, Mar. 31
WATR, Waterbury, CT, Mar. 31
WAMT, Orlando, FL, Mar. 18, 25
KBAR, Rupert ID, Mar. 18
WTBQ, Warwick, NY, Mar. 19
WYOO, Panama City, FL, Mar. 24
KTSA, San Antonio, TX, Mar. 17
WDRC, Hartford, CT, Mar. 20
WBAL, Baltimore, MD, Mar. 22
KMED, Medford, OR, Mar. 24
KCRS, Odessa, TX, Mar. 18
WMUZ, Detroit, MI, Mar. 20
KUIK, Portland, OR, Mar. 19
KNUS, Denver, CO, Mar. 22
KGLO, Mason City, IA, Mar. 24
WOR, New York, NY, Mar. 12
WZNZ, Jacksonville, FL, Mar. 19
WLS, Chicago, IL, Apr. 11
WDEL, Wilmington, DE, Apr. 1
KIT, Yakima, WA, Apr. 7

  ~ PARTIAL LISTING
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charitable gift annuity and receive the following benefi ts:

• immediate income tax deduction;
• lifetime, guaranteed, partially tax-free income stream;
• capital gain tax savings for gifts of appreciated stock;
• ability to leave a lasting legacy to the MRC.
Including the Media Research Center in your fi nancial plans guarantees that 

America’s Media Watchdog will continue to document, expose, and neutralize the liberal media for years to 
come — a fi ne legacy indeed!  For more information, please call Thom Golab today at:  (800) 672-1423

You can visit us online at www.mrc.gift-planning.org

THE LIGHT OF TRUTH CAMPAIGN
How You Can Help the MRC 

Fight Liberal Media Bias

SAMPLE PAYOUT 
RATES

Age            Rate
60 5.7%
65 6.0%
70 6.5% 
75 7.1%
80 8.0%
85 9.5%
90+ 11.3%


